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PROMOTION, ADDING VALUE,
DEFENSE AND QUALIFICATION OF
PORTUGUESE TRADITIONAL
PRODUCTS
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QuUALIFICA deals with

Producers
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Strong points
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* Protected names under Reg 510/2006 (PGI/PDO) — 61

* Products covered under PDO/PGI - 118

« Ongoing applications (2006) - 147
» Other traditional food products > 400

* Non food products > 100 Quantities Produced?

Number of producers?
Future possibilities?
Economic Impact?
Social Impact?
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e How many Jobs are concerned - direct and not direct

e Territorial occupation

o Keeping soil fertility

e Forest fire prevention

o Keeping biodiversity — breeds and varieties and
microorganisms

e Rural occupation

e Value added to poor raw materials

e Added value in tourism
e Impact in national, regional and local income
e Who is keeping the added value

e Nutritional benefits

e Typical and balanced gastronomy and nutritional
regime: Mediterranean, Atlantic and mountain
gastronomy
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Bottlenecks and threats

Consultants inappropriate

Aggressive sales of unneeded
equipment and hygiene and
cleaning products

Trade policies of big
supermarkets and companies
(own brands, qualitative and
quantitative requirements
iInappropriate, impossible
prices)

Imitations and counterfeits

Unfair competition



Traditional
Producers ...

e

- If they were not goo
would not producers

remain over

time ... with - If they were not good
results that are managers

still in sight,
with thousands
of loyal * If they did not meet

customers... consumers
requirements
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Portuguese producers can
produce a very high and a
very diverse range of
agricultural and non
agricultural products with a

s specific quality, with a
| traditional know how and
with self reputation
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3¢l ' embroidery and
' lace, tapestry ;
bedspreads and
fabrics; ceramics
and clay works;
wood and stone
carvings; wrought
Iron, basketry,
copper and tin
works, and so
many others
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Weet, hot, juicy, fresh, soft, succulent,
smoked, bitter, meaty, spicy, sour,
acidic, very sweet, fresh, tender,
melting, pungent, aromatic, smooth,
glaring, stylised, rough, natural, satiny,
silky, quilted, rustic, bright, ...




*FIGHT AGAINST DESERTIFICATION
*IMPROVING GOOD PRACTICES
ENVIRONMENT POLICY

KEEPING BIODIVERSITY

QUALIFICA
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But even without statistics we know that
Traditional products are important to:
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Names are protected against infringements or
unfair competition

The added value stays in the region

Gl improve good practices as well as demands
better presentation, better labelling, better
marketing and better advertising

Improves sales and exports
QUALIFICA
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Interest of geographical indications as a

tool for rural development

= to encourage
diverse agricultural
production

1 to maintain people
In agricultural areas

1 To improve
employment and
vitality of rural
areas

1 Sustainability
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Interest of the geographical
indications for the consumers

f'*! F!

« Gl covered products are original,
authentic and with specific quality

1 Gl gives information on the origin
and the quality of the product —
safety and traceability

1 Gl products are at the same time
pleasure and culture. Sometimes & ¢
they are also luxury products used
In very important occasions
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Why are Gls so important ?

» Gl creates or keeps JOBS in difficult
regions, and jobs asking for qualified people
(dealing with food needs qualification and

expertise)

QUALIFICA
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Why are Gls so important ?

SUSTAINABILD

Jobs are creating other jobs... building
new houses and enterprises, cultivating
land, taking care of cattle, transport of
goods, slaughterhouses, new operators,
sellers, advertising, labelling, buyers,
restaurants, hotels, tourism, fashion, local
shows, presentations, seminars ....
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* To sell the product outside the region

QUALIFICA
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Denominagao de Origem Protegida
AZEITES DA BEIRA INTERIOR

Azeite
da
Beira Baixa

ENTIDADE GESTORA:

@

Assoriscaa on precutores
RBzsita da Reira Intarior

Rua Sio Jodo de Deus | N.° 23 | R/IC Esq. | 6000-276 Castelo Branco
Telef./Fax: 272 326 143 | Email: apabi@sapo.pt
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4 he sweet "Ovos Moles de Aveira” lis
made of sugar, eggs, water and... a ot
of knowledge, acgording to an old

recipe, that has been secrefly hand over threligh
several generations. This®weet is made in the
unique coast Region of Aveiro eity, where the
river“Vodga" meets the Atlantic Ocean, forming
a river branch called “Ria de Aveiro”.

This way the oce;w@inspirauon for the
forms of the origifél covers made of the
consecrate wafér called “hostia”. This delicious
and nutsitive sweet, which had a medicinal
funetion in the old religious hospitals in the old

“Ttimes. is ready to be tasted quemandmg

consumer

The sweet is also sold in small handmade
barrels njide of Wod and porcelain, hand
painted with typical pictures, such as, the typical
boats called "moliceiros” or the “salinas” that
exist all around the region. This small barrels
show a peculiar care for the presentation of an
endemic product, in a city where “good taste”
and aestheticism always empire, by looking to
the graciousness of the "Arte Nova" houses.
the'hand painted glazed tiles, the churches,
monasteries,‘erence again the beauty of the
‘moliceiros”.

F
B i gmph%mm

Agueda

, Albergaria-a Velha
Aveiro

Estarreja

llhavo

Mira

Murtosa

Olivelra do Bairro
Ovar

Sever do Vouga
Vagos

—

== <APOMA
Associacao de Produtores
de Ovos Moles de Aveiro
Mercado Municipal
de Santiago, 106 1° A|AB
3810-145 Aveiro-Portugal
Tel./Fax: +351 234 428 829
Email: apoma@sapo.pt
www.apoma.pt

Associagao de Municipios da Ria
Rua do Carmo, 20 - 1°
3800-127 Aveiro-Portugal

Tel.: 234 377 650

Fax.: 234 377 659

e mail: amria@amria pt
www.amria.pt







...served in traditional parties




And local traditional pottery an

As cores e os sabores
em Pratos Ratinhaos
do Museu Municipal
de Portalegre
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Heritage, region, tradition and Gl
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Old monasterium and
GI Nisa Cheese
and

GI Portalegre sausages
and
Future
GI Nisa Pottery
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Produtos Tradicionais - Produtos de Salsicharia

Areas Geograficas de Producdo (por

Agores

1:4500000

Madeira

1:2000000

® Sede de distrito
e« Outras localidades
[] Limite de distrito

[ Presunto de Barroso
I Salpicéo e Chouriga de Carne de Vinhais

B ‘Enchidos”de Porlafegre

(Cacholeira Branca, Chourigo, Chourigo houro,
Farinheira, Linguiga, Lombo Branco, Lombo
Enguitado, Morcela de Assar, Morcela de Cozer e
Painho)

[ Enchidos de Estremoz & Borba

{Chourigo de Carne, Chourico Grosso, Farinheira,
orcela, Paia de Lombo, Paia de Toucinho e Paio)

Il Fresunto de Barrancos

Faio de Beja
] Linguiga do Baixo Alentejo

antarém
@
fsboa

celhos e Freguesias)

Castelo Branco
e ®

1:3000000

Fonte: DGDRural

Pig Bisaro —
Autochthonous breed
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* Only local traditional
specialities can be
produced

 Direct sales in the
enterprise or in local
markets

qualificanasoeiro@ gmail.com
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— Small farms

In average 7
reproductive
female/farm

Slaughter — in
average 150kg net
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* Local consumption
(restaurants, hotels,
rural tourism, rural
houses and so on)

* Local shows, traditional
food festivals, food and
cultural events...
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