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Non agri (non food) GIs : 
“negative” definition



Definition (I): The Lisbon Agreement (WIPO)    

“(1) … appellation of origin means the geographical 
name of a country, region, or locality, which serves to 
designate the a product originating therein, the quality 
or characteristics of which are due exclusively or 
essentially to the geographical environment, including 
natural and human factors. (2) The country of origin is 
the country whose name, or the country in which is 
situated the region or locality whose names constitutes 
the appellation of origin which has given the product its 
reputation” (art. 2)



“Geographical indications are, for the purposes of this 
Agreement, indications which identify a good as 
originating in the territory of a Member, or a region or 
locality in that territory, where a given quality, 
reputation or other characteristic of the good is 
essentially attributable to its geographical origin.” 
(Article 21.1)

Definition (II): the TRIPS Agreement (WTO)  



Non-agri GIs in national laws 

 Some countries adopt laws on GIs concerning specific
sectors (EU)

 Several countries adopt laws on GIs providing a broad
definition covering agricultural and non agricultural
products (India, Russia, China, Brazil, Colombia, OAPI,
etc.)



A few figures  
102 non food AO registered under the Lisbon Agreement



Some figures  

i. South and Central America: out of 380 GIs currently
protected, 89 are for non agricultural products (oriGIn
compilation of all GIs protected in the world)

ii. India: 195 GIs currently protected, some 144 are for non
agricultural products (GI Registry, Chennai, India)

iii. Cote d’Ivoire: out of 11 potential GIs, 3 are non-agri:
Pagnes de Tiébissou, les Toiles de Fakaha, la Poterie de
Katiola (oriGin study, 2010)

iv. EU: 834 potential non-agri GIs (oriGIn study, 2013)



Patan Patola - India

Tejedura Zenú (Sombrero Vueltiao)

Colombia

Khohloma Semenovskaya - Russia



Swiss Watch

Goaibeiras - Brazil

Toiles de Fakaha – Côte d’Ivoire



Chulucanas - Peru

Thai Silk

Ceramica di Nove - Italia



Döşemealti El Halisi - Turkey

Porcelaine de Limoges 

Francia

Olinalá - México



Non-agricultural GIs in the EU 

i. Agricultural products and foodstuff (Regulation No 
1151/2012)

ii. Wines (Regulation No 1234/2007)

iii. Spirits (Regulation No 110/2008) 

iv. Non agricultural GIs: not yet harmonized



Non-agricultural GIs in the EU
(oriGIn study, 2013)

i. National sui generis systems (14 countries: Czech 
Republic, Hungary, Estonia, etc.)

ii. Specific laws/decrees protecting a sector (ceramics in 
Italy, crafts in Spain at regional level) or a product 
(Solingen for knives in Germany, Swiss for watches in 
Switzerland)

iii. Community or national trademarks

iv. Unfair competition, passing off



Bilateral Conventions

• 70s

• Often forgotten

• Protection in the country of origin

• Crossed protection

• Broad variety of goods



Bilateral Conventions

• Legal effect

• Psychogical effect



Bilateral Conventions

• Swiss denominations, e.g., ”Boites à musique de 
Sainte-Croix”, “Papier de Cham”, “Porcelaine de 
Lagenthal”, “Cristal de Sarnen”, “Tissage à la main de 
Saas (Saaser Hadgewebe)”.

• France: Mouchoirs de toile de Cholet, Dentelle du 
Puy, Emaux de Limoges,

• Spanish handicrafts: “Artesanía de Toledo” , 
Weapons: “Armas de fuego de Eibar”, “Navajas y 
cuchillos de Albacete”, “Espadas y Cuchillos de 
Toledo”, Porcelain: “Porcelana de Bidasoa”



Bilateral Conventions

- German denominations, e.g.: 

• Leather goods: “Offenbacher Lederwaren”  

• Porcelain: “Berliner Porzellan”, “Nymphenburger
Porzellan” 

• Jewelery: “Pforzheimer Schmuck” 

• Spiele: “Bielefelder Spielkarten” 

• Handicrafts: “Münchener Wachsfiguren” 

• Clocks: “Schwarzbälder Uhren” 

• Paper: “Dürener Feinpapier” 

• Ceramics: “Ulmer Keramik”



Main conclusions of the study 

i. Non agri GIs in the EU: relevant in number and 
economic impact

ii. Fragmentation of legal frameworks

iii. Infringements: major problems affecting 94 out of the 
129 products studied in depth 

iv. Need for a harmonised EU system (stakeholders survey)

v. EU bilateral negotiations 

vi. Specific issues related to legal framework eventually to 
be adopted (GI/AO, level of protection, agency in 
charge, etc.) 



Socio-economic opportunities

 Significant number of non-agricultural GIs around the
world

 Potential in terms of adding value to local products
and Traditional Knowledge (TK), especially in
developing countries (and related sectors, such as
tourism)

 Also in developed countries “Rural Tourism”
(Development of rural areas for tourism)

 Merger of: Geographical area, quality and culture



Link with the 

geographical area 

and sustainability 

Collective 

approach 

Value added

for local producers 

and communities

Solid legal

protection  

Promotion 

The GI scheme 



Challenges

 Effective legal protection
(and in the meantime…. an ounce of prevention)

 Need of technical assistance in developing countries


