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Rules

• The denomination Prosecco was recognized in 2009 at European level;

• In 2011 Doc Prosecco was included in the Annex IV part. A of Bilateral
agreement between EC and USA in commerce of wine.



Focus on US market (hectorliters)
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Principal Markets (2014)

∆% 14 vs 13 % destination

World +25,3 100,0

United Kingdom +65,9 28,9

Germany -3,5 20,4

U.S.A. +28,8 17,6

Switzerland +6,8 4,8

Austria +9,1 3,6

USA Market: 37,6 million of bottles (value: 450 million of $)



2015 (January - July)

∆% 14 vs 13 % destination

World +23,4 100,0

United Kingdom +54,7 31,1

U.S.A. +30,3 18,9

Germany -3,1 18,5

USA Market: 26,5 million of bottles (value: 320 million of $ in 7 
months)



1. www.richerpour.com



2. www.vintapwine.com



Lack of protection (1)

• No controls over products from US Authority;

• Selling of products different from Prosecco Doc as Prosecco with damages to the 
good faith of the final consumers 



False Prosecco from Moldova

Fake Prosecco made in Moldova sold in USA 
as Prosecco «Made in Italy»



• TTB: in the case of false Prosecco from Moldova the US Autority has recognized it as a case of
commercial fraud crime (Made in Italy);

• No protection to IG Prosecco according to bilateral agreemet: without our intervention final
consumers would be harmed in their good faith

Lack of protection (2)



FINAL CONSIDERATIONS:

TTIP represents an important opportunity in order to 
improve the protection of GIs

Researching of pragmatic solutions in iterest of final
consumers
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