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The Swiss Federal Institute of Intellectual Property (IPI) and
its technical cooperation

• The IPI is the center of competence of the Swiss Confederation for all matters of
intellectual property (IP)

• The IPI has a mandate to implement technical cooperation projects in the area of IP on
behalf of the Swiss Confederation



International cooperation projects implemented by the IPI

• Usual project duration of 2 – 5 years, with possible extensions / second phases

• Mostly financed by the Swiss State Secretariat for Economic Affairs (SECO) and in some 
cases by the IPI itself (budgets are typically between 0,5 and 2 mio USD)

• Direct counterparts: usually government entities (national IP offices)

• Beneficiaries include: IP Offices, civil society organisations, private sector actors, and 
producers of geographical indication products

• We mainly provide technical assistance and training, relying on national and international 
expertise (IPI internal and external)

• Thematic focus areas: defined by the national counterparts of each partner country, to 
meet their development needs. The IPI can cover requests for support in all IPRs

• All current projects have GI components



Ongoing projects (as of 2020)
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How do we support GI systems in our partner countries?

• Identify GI potential

– Inventory of products

– Assessments and baseline studies on GIs

• Support the establishment of a functional legal and institutional framework

– Review and input on laws and regulations regarding GIs 

– Advice on the registration process, legal protection, enforcement, etc.

• Support GI management organisations of producers and GI associations

– Collective strategy, building the product specification, etc.

– Management capacity

– Monitoring of the effects of GI protection

• Promote the concept of GIs and GI products

– Market studies, communication strategies, access to high-value markets, etc.
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Where do we see the potentials of GI certification
for sustainable development?



GI potential outside of Europe

• Importance of the agricultural sector in most developing countries in general GIs offer
an opportunity for product differentiation and de-commodification

• High degree of biodiversity in many countries of the South  GIs offers an opportunity for
such countries to protect its unique, local resources

• Cultural diversity and a rich cultural heritage in many countries of the South results in a 
high degree of cultural expressions such as handicrafts



How do GIs contribute to local development?

Trade opportunities

Inclusive growth

Producer cooperation



Example – Project support to Bali Amed Salt

Support to producers with the elaboration of the Book of Specification /  
code of practice, including exchanges with experts from Guérande
(French PGI salt) and Indonesian producers, both in Amed / Bali and 
Guérande / France.

Elaboration of business plans and quality control system

Trainings on packaging and labelling 

Bali Amed Salt Festival and the opening of the sales center in Amed

Assistance to register of Bali Amed Salt as a GI (PDO) in the EU

Market study and market access strategy in Europe, facilitation of 
market access opportunities

Etc.



Example – Bali Amed Salt (GI), project impacts

 Amount of producer households increased from 16 (in 2015) to 25 (in 2020) 

 3 younger families that were new to salt production entered the salt
business and purchased production equipment (rather costly now)

 Communal land behind the village was purchased and allocated to increase
salt production

 A solar dryer is currently being installed to allow the extension of the
production season / measure against climate change

 The Bali Amed Salt Center is established, a website online, promotion tools
and video produced, and the secretariat is operational
http://mpiggaramamedbali.com/

http://mpiggaramamedbali.com/


 3 new buyers were found which allows the producers to bargain better prices: demand
has grown and sales prices doubled compared to 2015 (annual increase: ca. 15%)

 Reputation of Amed Salt improved and producers feel proud of their specialty product and
maintain traditional production methods

 Market access opportunities in Switzerland are currently being facilitated by the project

Example – Bali Amed Salt (GI), project impacts



Conclusions: GIs can be a powerful tool…

• …for producers to achieve higher price premiums and diversify markets

• …for producer-buyer-consumer relations to build a relation of trust

• …for sustainable rural development, the conservation of biodiversity, and

the strengthening of cultural identity



Thank you for your attention

• Questions? Comments?

Reto Meili
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