
The protection and enforcement of GIs around the 
world: an update on recent cases and lessons learnt



Our Association

Founded in 2014.

48 member companies, representing 98% 

of global sales and 95% of production.

Working across the island of Ireland: Irish 

Republic (EU) & Northern Ireland (UK).

Mission is to protect, promote and 

represent Irish whiskey globally.



Our History

Ireland is the home of whiskey.

First records of whiskey distillation date 

from 1324.

The name ‘whiskey’ is an English version 

of the Gaelic name ‘uisce beatha’.

Irish monks brought whiskey-making to 

Scotland and elsewhere.



Ireland was the largest whiskey-producing 

nation in the world in the 1800’s.

1980: Only two distilleries left, with only 

300,000 cases being sold globally.

Today: 40 distilleries.

Fastest growing spirits category in the 

world – total 150% growth since 2010.



Legal Affairs

Guardian of 

the regulatory 

framework

Advice on 

compliance

Tackling 

infringements



GI Legal Framework

• Irish Whiskey Act 1980.

• Irish Whiskey is protected as a 

Geographical Indication under 

Regulation (EU) 2019/787.

• Product Specification filed with European 

Commission.

• Verification regime operated by Irish 

Revenue and HMRC.



Irish Whiskey recognition around the 

world

Defined in national legislation in countries 

outside of EU 

Registered as a GI, certification mark or a  

collective mark

Recognised in FTAs with EU and other 

countries

Protected under laws of passing off and unfair 

competition



Global protection strategy in place.

Secure the recognition and protection for Irish 

whiskey in export markets.

GI protection is preferable.

90% of Irish whiskey global sales are to 

markets where Irish whiskey is protected.

Zero tolerance to imitation products that state 

or suggest they are Irish whiskey.



Benefit of GI recognition

• Depth and breadth of protection.

• Assistance from government and 

enforcement authorities.

• Our GI is our assurance of authenticity -

important to supporting premiumisation.

• Guarantee of provenance and quality which 

creates marketing exclusivity.



• Not only about IP rights or benefits.

• It brings several beneficial effects not 
only for producers, but also for 
consumers and local communities.

• Helps support jobs and traditional skills.

• Preserves traditional production.

• Market access and consumer protection.

.



Types of Issues

Indirect 

misuse/ 

evocation

Direct 

misuse

False or 

misleading 

age claims

Trade 

mark

Unfair 

competition



Direct Misuse

.



The consequences of failure to protect Irish Whiskey

• Direct loss of sales

• Damage to reputation 

• Risk of becoming generic and losing association to place

• False or misleading age claims



Engaging with others

Trade bodies Enforcement 

agencies

Regulatory 

bodies



Future challenges

Weakened 

or biased  

whiskey 

definitions

Revival of 

protectionist 

tendencies 

Increase in 

counterfeit 

goods

Global 

supply chain 

challenges

Unfair 

competition 

on the rise



Thank you - Sláinte


